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•  Big footprint, high energy costs 
•  Energy management is taken seriously 
•  Common metering and sub-metering 

infrastructure across buildings 

Portfolios: Why are they important? 
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About Pulse Energy 

•  Co-founders from the energy 
and software industries 

•  Making energy managers 
into heroes 
•  Energy Productivity 
•  Measurement & 

Verification 



•  Collect:  Acquisition device reads from meter or BAS 

•  Analyze:  Algorithms process historical data and correlate 
 it to real-time climatic and temporal variables 

•  Communicate:  Web-based views for occupants, operations, and 
 management / reporting 

How it works: Pulse architecture 
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•  Energy reduction  
•  from operations 
•  from behaviour change 

•  Measurement & Verification 
•  Communicating results & impact 

Organizations are interested in energy 
management for a number of reasons 
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•  Improved Productivity & Analysis 
•  Energy Managers 
•  Operations Managers 

•  Reporting 
•  Finance 
•  Utilities & regulators 

•  Engagement & Communication 
•  Building occupants 
•  General Public 

Energy visualization is necessary for a 
number of things 
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Energy Productivity  

•  Identify a few valuable 
actions from a large 
volume of data 

•  Increased productivity for 
energy managers 
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Productivity: Energy and Operations 
managers need a way to set priorities 



•  Demonstrating ROI 
•  Carbon and environmental impacts 
•  Evaluating new projects 

Financial and environmental reporting 

12 



. 

Reporting: Know what works and what 
doesn’t 



Engagement: Know your audience 



Engagement: Getting people on board 
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Engagement: Competitions win every time 


